
A few hours after the gates swing open at Disneyland and Disney
California Adventure, the cars are still pouring into the massive
10,241-space parking garage.

They zoom into the six-story concrete structure, carloads of costumed kids,
foreign tourists and graying baby boomers sporting Mickey Mouse ears,
“Frozen” dresses and “Star Wars” backpacks.

The cash pours in too: Each vehicle pays $20 to park at the Mickey &
Friends facility, $35 for a preferred space close to the escalators and
elevators.

Even if the parking garage fills just half its spaces, it would still generate
more than $35 million in annual revenue and easily hundreds of millions
of dollars over the life of the structure.

That money all goes to Walt Disney Co. The city of Anaheim, which owns
the garage and spent $108.2 million to build it, charges the company just
$1 a year for the lease.
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The fight for the Anaheim City Council
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More than 20 years after Anaheim agreed to pay for the parking
facility as part of Disneyland Resort’s expansion, it has become a
symbol of the city’s complicated and increasingly tense
relationship with its biggest and most powerful corporate citizen.

The Mickey & Friends parking structure at Disneyland Resort has more than 10,000 spaces. (Photo by Glenn Koenig / Los Angeles
Times; Video edited by Albert Lee and Colleen Shalby / Los Angeles Times)

Over the last two decades or so, as Disney’s annual profit has soared, the
company has secured subsidies, incentives, rebates and protections from
future taxes in Anaheim that, in aggregate, would be worth more than $1
billion, according to public policy experts who have reviewed deals
between the company and the city.

Disney has negotiated these pacts with a carrot-and-stick approach — one
that has often included the company’s threat of directing its investment
dollars elsewhere. The agreements have spurred development of billion-
dollar projects, including the California Adventure theme park and the
forthcoming Star Wars: Galaxy’s Edge area at Disneyland.

The Burbank company masterfully works the political system, sometimes
deploying aggressive strategies that belie its carefully cultivated image.
Support for various deals benefiting Disney has come from Anaheim City
Council members who have received generous campaign contributions
through a byzantine network of political action committees funded by the
company.

But now, for the first time in Disneyland’s 62-
year history, the entertainment giant is facing
serious opposition from Anaheim politicians,
including Mayor Tom Tait, who feel that the
recent guarantees in particular were too much.
The city’s finances are squeezed for a variety of
reasons — it has, for example, unfunded
pension liabilities of $590 million. Despite the
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Disney-backed candidates
tens of millions of dollars in tax revenue and
high-profile benefits that Disney brings to
Anaheim, some of the city’s working-class
residents said they don’t see enough of the
upside.

Part 2: How one election changed
Disneyland’s relationship with its
hometown »
(http://www.latimes.com/projects/la-fi-
disney-anaheim-city-council/)

In a letter to The Times, Disney challenged that
view. “Disneyland Resort has played a pivotal
role in Anaheim as a job creator and economic
engine,” the company said, noting that it is
committed to investing more than $2 billion
there in the next decade.

Faced with growing criticism inside City Hall,
last year Disney stepped up its local political
spending, contributing $1.22 million to 10
PACs (http://www.latimes.com/projects/la-fi-
disney-anaheim-campaign-finance/) that were
involved in the November election, according
to an analysis of campaign finance disclosures
by The Times. The PACs, most of which also
spent money on elections outside Anaheim,
received funds from multiple sources, though
Disney was often a significant donor.
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Anaheim City Council members, from left, Kris Murray, Lucille Kring, Jose F. Moreno and Mayor Tom Tait listen to a speaker during a council meeting in January. (Allen J. Schaben / Los
Angeles Times)

Even with Disney’s large PAC contributions — which dwarfed the money
raised by the candidates it opposed — two politicians supported by the
company lost to reform candidates, flipping the balance of power on the
council. Now, Disney’s ability to extract lucrative deals from the city is in
question.

“Some of the big projects that they may be thinking about — some of the
money they want to siphon off from the city — will probably get
postponed,” said City Councilman Jose F. Moreno, who defeated
incumbent Jordan Brandman, a beneficiary of more than $250,000 spent
by Disney-backed PACs. “It is about being pro-neighborhood, pro-city.”

The election offered a measure of vindication for Tait, who for years has
been the most prominent critic of the Disney pacts.

“A lot of these things aren’t a natural, normal thing for any city to do,” the
mayor said. “It is way too much.”

The biggest Disney deals since the 1990s include
the following incentives: A lot of these things

aren’t a natural, normal



— Anaheim Mayor Tom Tait
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Anaheim agreed in 1996 to issue $510 million in
bonds to finance various infrastructure
improvements, the expansion of the Anaheim
Convention Center and the construction of the
$108.2-million Mickey & Friends parking
structure, which Disney needed for California Adventure and other
projects. When the 40-year bonds, which include roughly $1.1 billion in
interest, are paid off, Anaheim will transfer ownership of the garage to
Disney. Meanwhile, the company pockets the parking revenue.

In 2015, Anaheim approved an agreement to shield Disney’s theme parks
from any potential entertainment tax for as many as 45 years. In return,
Disney is building the “Star Wars”-themed area at Disneyland and will
invest in another major project at its resort in the future. By a conservative
estimate, an oft-discussed tax of $1 per ticket could have generated more
than $1 billion for Anaheim.

Last year, the city granted Disney a tax rebate for a luxury hotel the
company plans to build. The deal, which is estimated to be worth $267
million for Disney, would amount to the largest subsidy given to any hotel
in the city.

“Anaheim residents should ask themselves if the return on investment was
worthwhile,” said Michael Thom, an assistant professor at USC and an
expert on tax incentives. “If not, then it's time to start asking elected
officials why they continue to help Disney instead of spending the same
resources on other things.”

Disney declined requests to interview company executives, including Chief
Executive Robert Iger and Disneyland Resort President Michael Colglazier.

But in a statement, the company disputed The Times’ estimates
and analysis valuing Disney’s Anaheim incentives at more than
$1 billion, arguing that future benefits and protections to the
company shouldn’t be part of the calculation. Two experts said
the estimate is reasonable and that the deals should be
included in any calculation of Disney’s financial benefit. “Of
course they have value. If they didn’t, why did Disney want
them?” Thom said.

Disney also said that its investments far outweigh the value of
the deals from Anaheim and that it is contributing more than
its fair share “despite what people with their own political
agenda are insinuating.”

Benefits for a changing city

As Anaheim’s largest employer and taxpayer, Disney has been an
undeniable boon to the once-sleepy agricultural town.

thing for any city to do.
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About 30,600 people work at Disneyland Resort, accounting for nearly
19% of Anaheim’s jobs, based on a recent city report. The Anaheim Resort
District, which includes two Disney theme parks, the convention center
and dozens of hotels, is expected to account for $171.9 million in tax
revenue during the fiscal year that ends next June — or 43% of general
fund revenue.

A crowd on Main Street U.S.A. awaits Disneyland’s opening. (Allen J. Schaben / Los Angeles Times)

According to the company, in 2016 Disneyland Resort “paid more than
$125 million in taxes, bonds, levies, fees and contracts, directly benefiting
Anaheim, its residents and local schools.”

Disney has also taken steps to unburden Anaheim: Since 1992, the
company has paid the city for police service at its resort property, and has
done the same for fire and paramedic service since 2000; those contracts
now generate more than $10 million a year for the city.

Many Anaheim stakeholders said that the company’s direct and indirect
impact on the city is unmatched. “There would be no tourism here without
Disney,” said Jay Burress, president of the nonprofit Visit Anaheim
tourism bureau, which is partly funded by Disney tax revenue. “They are
the hook that brings [people] here.”



“

— Jay Burress, president of the nonprofit Visit Anaheim tourism
bureau
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City Councilwoman Kris Murray, a Disney
supporter, said the deals with the company have
been good for taxpayers. “The city has a long
history of partnering with private investment to
raise its revenue, rather than having to go to our
residents and local businesses for tax increases,”
she said. “We’ve been able to keep our taxes and
fees lower than all of our neighbors.”

Disney also said it is the city’s largest contributor
to local philanthropic endeavors, addressing issues including hunger,
public health and education. The company said that in the last year,
Disneyland Resort has given nearly $20 million to nonprofits that are
mostly in Orange County, including more than $4 million to various causes
in Anaheim. Among them is ACT Anaheim, an initiative Disney co-
founded, that provides grants to nonprofits in the community.

“I have never seen a corporation that has taken so to heart
their commitment to the surrounding community,” said
Shelley Hoss, president of the Orange County Community
Foundation, which manages ACT.

Disney critics acknowledge the company’s important role in
the city. But they also note that Disneyland Resort is crucial to
the company’s bottom line. Cowen & Co. analyst Doug Creutz
calculates that during Disney’s last fiscal year, the resort
accounted for about 20% to 25% of the $3.3 billion in
operating income generated by Disney’s parks and resorts unit.
In the company’s global stable of parks and resorts, only Walt
Disney World Resort is more important to Disney’s finances,
he said.

Disneyland Resort’s outsized success is why some believe the
company, which returned $2.3 billion to shareholders in the
form of dividends last fiscal year, should do more for the city
that’s home to its most storied property.

Rising poverty and crime, as well as changing demographics, have all
fueled some discontent and unrest in the city of nearly 350,000 people.
And the growing Latino population — Anaheim is now 53% Hispanic —
contributed to a change in local elections brought on by a 2012 American
Civil Liberties Union lawsuit over the city’s allegedly discriminatory
political system.

Even some Disney employees wonder whether the company — whose stock
market value is about $152 billion — is squeezing more out of the city than
necessary. Chris Shively, an Anaheim resident and server at Blue Bayou
restaurant in Disneyland, drives by the Mickey & Friends garage each day
knowing that city tax dollars are paying for the facility.

There would be no
tourism here without

Disney.
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“It’s a company — they have their own best interests,” he said.
“But it is definitely something where the company, Disney, got
a great deal — a deal that we are paying for. Absolutely
frustrating.”

A history of deal-making

Disney’s Anaheim deals represent only a portion of the overall
incentives the company has secured.

There have been pacts for the construction of ESPN studios in
Connecticut, new projects at Walt Disney World in Orlando
and movies shot in production-friendly locales such as
Australia. This year, Disney was awarded a $20.8-million
subsidy to make “Captain Marvel” in California — the third-
largest film incentive ever from the state.

Other entertainment companies also scour the globe for
subsidies. But Disney is the master: The $866 million in
incentives it secured for film production, real estate
development and other projects from 2000 to 2016 far
outpaced incentives won by its rival media conglomerates, according to
IncentivesMonitor, a service of data firm Wavteq Ltd. Disney’s haul was
more than double what Time Warner Inc., Comcast Corp., Viacom Inc. and
21st Century Fox Inc. each got over the same period. The Wavteq tallies,
calculated in a report for The Times, exclude certain kinds of incentives,
such as those that protect against potential future costs — like the
entertainment tax exemption.

Some of the company’s boldest deal-making efforts have occurred in
Florida. For example, the state allowed Disney to create a local
government, the Reedy Creek Improvement District, which oversees an
area that includes Disney World and enjoys some of the benefits of cities,
such as the ability to issue municipal bonds.

In Orlando and Anaheim, Disney has successfully secured agreements by
threatening to hold back expansions to its existing theme parks, said
Richard Foglesong, author of “Married to the Mouse,” which details
Disney’s business in Florida.

“They use strong-arm tactics in order to get the things they want from local
government,” said Foglesong, a critic of the company. “At work is this very
long-standing corporate culture, which says they are owed something from
the public sector in return for their private investment.”

In the 1990s, after Disney decided to build its
second theme park and other projects in
Anaheim, the company persuaded the City
Council to pump more than $500 million into the

They use strong-arm
tactics in order to get the

things they want from



— Richard Foglesong, author of “Married to the Mouse”

surrounding area, creating the Anaheim Resort
District. The money would pay for the Mickey &
Friends garage, the convention center expansion
and infrastructure improvements. Tait, then a
councilman, was skeptical of the arrangement,
but Disneyland President Paul Pressler wanted unanimous support, Tait
recalled.

He said he got Pressler to agree to a few key concessions — including an
entertainment tax exemption that expired in 20 years rather than
continuing in perpetuity. Disney also agreed to guarantee debt from the
bond issuance, shielding the city from some risk. Disney won Tait’s vote.
Pressler declined to comment.

“I think the deal should have been much better for the city. But it was the
deal that was presented, and it was going to pass regardless of my vote,”
Tait said. “I would do it again, given the circumstances. It was much better
than it would have been without my vote.”

A Republican businessman, Tait had initially been seen as industry-
friendly when he was appointed to a vacant seat on the council in 1994. But
he later came to view the financing agreement as a poor one for the city.

local government.
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Tom Tait was elected to his second term as mayor in 2014. (Mark Boster/ Los Angeles Times)

Anaheim is still paying off $510 million in bonds issued in 1997 to fund the
resort district improvements, relying on tax revenue from the Disneyland
Resort and others to cover the debt. Today, Disney’s booming business
helps generate more tax revenue than is needed for the annual bond
payments. But because of a complex financing structure created by
Anaheim and Disney, the growing surplus — $104.1 million as of June
2016 — can only be used to pay off the debt.

Tom Schuette, a partner at Gurtin Municipal Bond Management who
analyzed the bonds for The Times, said it was “somewhat surprising” that
the “surplus funds do not flow back to the city’s general fund,” where the
money could be freely spent. This structure “works out well for Disney and
for bondholders” in part by giving them a cushion should there be financial
problems in the future. But, he said, “it can easily be argued that the rest of
the city is missing out.”

Indeed, critics of the financing structure argue that it has put Disney’s
interests first because a large portion of the company’s annual city tax
payments go toward paying off the bonds — tying Anaheim’s hands and
limiting its ability to fix pressing problems.



“The area immediately around Disneyland is beautiful, but you go a few
blocks in any direction and the streets are run-down, the sidewalks are
cracked and broken,” said Jeanine Robbins, an Anaheim resident and
activist.

Disney opened California Adventure, the Grand Californian Hotel & Spa
and the Downtown Disney retail area in 2001. The Mickey & Friends
garage opened a year earlier.

The Mickey & Friends parking garage, top, Disney California Adventure, bottom left, and the Grand Californian Hotel & Spa, bottom right. (Glenn Koenig, Allen J. Schaben and Richard Derk /
Los Angeles Times)
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The parking facility, which Disney pays to operate and maintain, is a
gleaming edifice — a hulking mass of steel and concrete with floors named
for Disney characters whose cheery faces emblazon buttons in the
elevators.

The city does not know how much revenue the garage generates for Disney,
which owns a portion of the land beneath the facility and leases the
remainder from a third party, an Anaheim spokesman said.

The city doesn’t see any of that parking money, but it can use part of a
nearby Disney-owned lot for its convention center visitors and shares that
revenue. Since that arrangement’s inception in 2001 it has, according to
the city spokesman, generated just $3.8 million in total for Anaheim.

New, hotly debated incentives

When it comes to deal-making with Disney, Anaheim is at a major
disadvantage.

“You have one of the most sophisticated corporate entities around
negotiating with a small, capacity-constrained local government,” said
Stuart Gabriel, director of the Ziman Center for Real Estate at UCLA.
“There is an imbalance of sophistication, an imbalance of power and an
imbalance of resources.”

Creutz, the Cowen & Co. analyst, said it more plainly: “It is
management's job to extract as much money as they can. It’s — I
guess — the City Council’s job to give as little money as they can.
Whether a City Council is as well-equipped to do their job … that’s
another question.”

The apparent imbalance, economists said, has been spotlighted
over the last two years in fresh pacts that critics say are further
impinging on the city’s future finances.

Last year, Disney sought a tax rebate for a proposed hotel at its
resort. Under a program started in 2015 to encourage the development of
four-diamond properties, Anaheim offered hoteliers a 70% refund on the
15% bed tax collected from guests for 20 years. Without the incentive,
Disney said it would not build the 700-room hotel, The Times reported last
year.

Still, Alan Reay, president of Atlas Hospitality Group, a real estate firm
that specializes in hotels, says it would be hard for Disney “to argue that
they wouldn’t build that hotel without subsidies,” given the company’s
financial position and the strong economy.

A city-commissioned study said that the new Disney hotel would create
5,050 construction jobs during the course of the project and 1,150 full- and
part-time positions when it opens. The city projects Disney’s hotel to
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Disney spent heavily to sway an

election in Anaheim — did it pay off? ì
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disney-anaheim-campaign-finance/)

generate about $381 million in transient occupancy tax during the rebate
period — and about $267 million would flow back to the company. The
subsidy, along with rebates for two non-Disney hotels from another
developer, was approved in July 2016.

That deal came on the heels of another
controversial vote to give Disney a long-term
tax exemption that protects it from a potential
levy on tickets to its local theme parks.

Several U.S. cities have such entertainment
taxes. In San Francisco, a similar levy of up to
$2.25 per ticket is projected to generate $1.4
million in revenue for the city this fiscal year.

In 1975 and 1991, the Anaheim council
considered imposing an admission tax on local
entertainment venues, but abandoned the idea
amid opposition from Disney. In 1975, then-
Mayor William Thom dropped his support of
the tax after threats of a recall. Thom, who has
since died, told The Times in 1991 that he
“chickened out” under the pressure.

Besides Disneyland Resort, the only other business in Anaheim to hold a
similar tax exemption is the Angels baseball franchise, a city spokesman
said — and Disney negotiated for it in 1996 while purchasing a controlling
stake in the team. (The company sold the Angels in 2003 but the
exemption remains in place until 2029.)

In 2015, about a year before Disneyland Resort’s 20-year entertainment
tax exemption was scheduled to end, Disney sought to renew the
safeguard, explaining that the scope of its continued investment in
Anaheim hinged on getting a new deal. It also expressed concern that a tax
on Disneyland Resort tickets could dissuade customers, according to
reports.

But critics note that the $1 ticket tax that had long been discussed in civic
circles would be less than 1% of Disneyland’s regular adult price of
admission, which is now $110. Since 2007, that price has risen 67% — and
attendance has soared over the same period.

Although a $1 levy was never formally proposed, former council candidate
Arturo Ferreras, who last year was defeated by Disney-backed incumbent
Lucille Kring, said he thought “it would be nice if we could use those taxes
for the benefit of the community.”

In exchange for a new 30-year
entertainment tax exemption,
Disney promised to complete $1
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Former Anaheim City Council candidate Arturo Ferreras discusses the role of Disneyland
Resort in the community. (Mark Boster / Los Angeles Times)

billion in development at
Disneyland Resort by the end of
2024. (The development, Star
Wars: Galaxy’s Edge, is now under
construction and scheduled to
open in 2019.) If Disney spends an
additional $500 million, the
company would get an additional
15-year extension. Under the
agreement, Anaheim would have
to reimburse the company for any entertainment tax that voters might
approve. The exemption protects Disney not only from a potential ticket
tax but also other prospective levies, including one on parking revenue.

An economic report produced for the city indicated that the first phase of
Disney’s new development would generate about $17.9 million in new
annual tax revenue for the city, while the second phase would add an
additional $8.9 million annually.

Theme park experts and analysts who cover Disney said that incentives
Anaheim gave to the company decades ago may have been necessary to get
it to expand its resort property. But now that Disney’s presence is so firmly
established in Anaheim, the company’s threats to hold back investment in
the resort are probably less realistic, especially as competition has grown,
Foglesong and others said.

“Private marketplace factors would drive Disney to expand and improve
the quality of the park, irrespective of whether they get a public subsidy,”
Foglesong said.



Fans get a preview of Stars Wars: Galaxy’s Edge, a new area under construction at Disneyland. The model was shown at the D23 Expo in July. (Gina Ferazzi / Los Angeles Times)

Disney’s threat, however, was enough to convince some council members,
including Murray. “They look at a finite amount of new investment every
year … and each one of [Disney’s] facilities competes for those dollars,” she
said. “So, if extending the tax policy gave the comfort level to the corporate
decision makers to invest another billion dollars in our city, that was a
comfortable position to take.”

A ticket tax could have been an economic boon for the city. In 2016,
Disneyland welcomed 17.9 million visitors and California Adventure had
9.3 million guests, according to consulting firm Aecom. Even if attendance
remained static, a $1 tax per ticket would generate $1.23 billion for the city
over the next 45 years.

Disney disputed the calculation: “You can’t put a value to a tax that has
never, ever existed in the city of Anaheim.”

The July 2015 meeting in which the City Council debated the tax
exemption was a grueling affair that lasted past midnight as dozens of
Anaheim stakeholders weighed in.

Colglazier, the Disneyland Resort president, made his case: “What we are
trying to determine right now though is the scale of the next investment, as
well as the viability of Anaheim for future expansions relative to other



How one election changed Disneyland’s relationship with

its hometown
Disney spent heavily to sway an election in Anaheim —

did it pay off?

Disney parks around the world.”

Mayor Tait didn’t buy that claim — figuring that Disney was likely to invest
in its thriving theme park operation whether it got the exemption or not.
But he knew he was outnumbered: Three of the five council members had
expressed support for Disney in recent years.

Before the vote, he delivered a warning.

“This just took ‘tax the tourists’ off the table for 45 years.… The people have
a right to decide that. Not three people up here tonight, at 12:45 a.m., with
a whole lot of political pressure,” said Tait, resignation evident in his voice.
“This just shouldn’t happen. And for that reason, I am going to vote no.
And I think, down the road, people will rue this day.”

First in a two-part series on Walt Disney Co.’s relationship with the city
of Anaheim. Part 2: How one election changed Disneyland’s relationship
with its hometown. (http://www.latimes.com/projects/la-fi-disney-
anaheim-city-council/)

daniel.miller@latimes.com (mailto:daniel.miller@latimes.com)

@DanielNMiller (https://twitter.com/danielnmiller)

Additional credits: Staff writers Priya Krishnakumar, Sandra Poindexter and Ben Poston contributed to this
report. Produced by Sean Greene. Lead photo: Sleeping Beauty Castle in Disneyland. (Gary Coronado / Los
Angeles Times)
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Definitely a one sided piece of journalism peppered with half truths. There is an ulterior motive here. Anaheim collects enough in tax, it's just inadequately managed. Very
misleading article
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The Rocketeer

  

 1  reply +30 engagements

Anaheim is such a dump..
1 ▼ Reply Promote

jbanders

  

 +15 engagements

I wonder if the city council considers the amount of people who have annual passes when it uses outside sources for the number of visitors and how much money could be
generated by tourist taxes and parking. 

0 ▼ Reply Promote
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idadel07

    

 5 month(s) ago (http://www.latimes.com/projects/la-fi-disney-anaheim-deals/#sot_3815a31516725f5f5fec06ed6b6bbd8a1e48922d)

Whenever people have something others want it. Plain and simple. 
Go attack Comcast/Xfinity. Guess what theme park they are involved in.
0 ▲ 0 ▼ Reply Promote Actions     

jjkrein1

    

 7 month(s) ago (http://www.latimes.com/projects/la-fi-disney-anaheim-deals/#sot_260a6aa1aeec773e40a091ca641280364fabf34c)

The parking lot deal is the most ridiculous thing I have ever heard of. So the city pays 108 million to build a parking lot and doesn't even make a deal for the city to
be repaid out of the profits from the structure. If the structure was only 50 percent full year round they would have made around 735 million dollars in revenue on
the lot since it was build. The city really thinks that it's a good deal for Disney to pocket all that cash without being repaid? I looked it up and around 16.2 million
people visit Disneyland each year. If they put a 3 dollar tax on a ticket they could raise 50 million in taxes to help their unfunded pensions. Disney charges 165 dol-
lars for a park hopper pass. Do you think anyone is not going to come to the park because of a 1-5 dollar tax? The city needs to stop being scared of Disney threats.
They aren't going to move Disneyland and as long as it makes them money they are going to expand the park with our without taxes.
0 ▲ 0 ▼ Reply Promote Actions     

idadel07  

    

  jjkrein1  f The parking lot deal is the mo...in reply to more » 5 month(s) ago (http://www.latimes.com/projects/la-fi-disney-anaheim-
deals/#sot_87491e8ee4eda7a8b6e876bf8552f666adf552e5)

As an Oregonian I refuse to pay more taxes as a tourist. Resort fee... Reason enough for a non-Californian to go elsewhere.

1-5 dollars? Really? The tax should be put on CA residents who visit the park. I hate their need to narrate over the ride narration. Not a single line but to the
point the ride is stopped. 

I was born and raised in CA. I left '05. CA has many problems that Disney isnt responsible for.

0 ▲ 0 ▼ Reply Promote Actions     
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 7 month(s) ago (http://www.latimes.com/projects/la-fi-disney-anaheim-deals/#sot_55f965e20e1c48dc8a8fc681e277546a3012f38a)

That parking lot "deal" is obscene. Disney has so much money and they don't even care how callously they are screwing their host city.
3 ▲ 0 ▼ Reply Promote Actions     

Gregory

    

 7 month(s) ago (http://www.latimes.com/projects/la-fi-disney-anaheim-deals/#sot_20124d3a264d709db8370a678135a6df5e6cc422)

The article states 43% of Anaheim’s general fund revenue comes from the Resort Area, which wouldn’t exist without Disney. Growth of Disney leads to more busi-
ness, which leads to more money in Anaheim’s pocket. So why would Disney not want a reward for growing the city’s tax revenue? The city makes a lot more money
getting a smaller piece of a bigger pie.
0 ▲ 0 ▼ Reply Promote Actions     

PG3797

    

 7 month(s) ago (http://www.latimes.com/projects/la-fi-disney-anaheim-deals/#sot_af6facf6aa3b967fe8ad7275b05afe85be31a4f0)

Us readers support you, LA Times. This is a very well written article that shares both points of view. SHAME ON YOU DISNEY for being so petty and vindictive.
1 ▲ 1 ▼ Reply Promote Actions     

angeleno finch  7 month(s) ago (http://www.latimes.com/projects/la-fi-disney-anaheim-deals/#sot_60d7190e5f52233e3677c22321e44f4c64c667b4)

Just saw an article at CNN about Disney's vindictive actions against LATimes for this well-researched and balanced story about Disney's impact on the city of Ana-
heim. I read this article with great interest when it was first published, even though I've already known for decades that Disney has morphed into a mega-empire with
only one goal: money. 

I had to return to this article today to voice my support for good journalism as practiced by the LATimes which is foundational to our democracy. When corporations
run amok like Disney, when Disney can give $2 billion dollars to investors while ripping off the city that's been home to Disneyland since 1955, when homelessness
and poverty are overlooked and ignored by such wealth, the public needs to know and it's up to journalists to inform the people. 

As a home subscriber and native Angeleno, I 100% support the mission of the LATimes and the contents of this article. Great job, keep it up!
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 7 month(s) ago (http://www.latimes.com/projects/la-fi-disney-anaheim-deals/#sot_9ba3e966c3b43de8d6dfdc0a12828f91f4307dc2)

I understand the restriction on the taxes dedicated to paying off bonds. We have a similar situation in Georgia with regards to certain local option sales taxes that are
used to pay off municipal or county capital improvement bonds. You have to do that or the short sighted politicians will divert the money and create payment of
bond problems in the future. If the economy declines then the surplus of previously gathered local option sales tax revenue dedicated to bond payments is available
to keep paying the bond payments on time. That is why you keep any surplus away from short sighted politicians. In addition to being able to continue paying on
time a city or county helps keep its bond rating high, thus getting decent interest rates. 

The parking garage deal sounds illogical. Disney could have bought the land outright and paid in full for the structure. Even the largest most luxuriously customer
friendly parking garage Disney would need would be inexpensive compared to a fully completed new Disney attraction. That deal was where ignorant local politicians
got taken by corporate lobbyists and corporate scam artists. Even so the city cannot just go back on the deal. Let it be a lesson for how the city should not do deals
with Disney in the future. See more...

1 ▲ 0 ▼ Reply Promote Actions     
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 7 month(s) ago (http://www.latimes.com/projects/la-fi-disney-anaheim-deals/#sot_2ba90570da7d70503e07b9018f8e515a377d4e65)

So, corrupt democrats on the city council were replaced by incompetent ones, who were in turn replaced by economically illiterate ones? And they've turned on their
corporate master, despite its endless discharge of liberal claptrap into the popular culture? Hold on, let me get a beer. By all means, tell me more what an Anaheim
waiter thinks of all that?
0 ▲ 0 ▼ Reply Promote Actions     
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  bombo1998  f So, corrupt democrats on the c...in reply to more » 7 month(s) ago (http://www.latimes.com/projects/la-fi-disney-anaheim-
deals/#sot_9ff74058bd146753abe6e1f3e6635098202678ee)

By all means go get your beer BOMBO .But settle down and tell us how the Times writers and editors failed to give a clear perspective on how Disney has tak-
en full advantage of,as you say,financially ileterate council members and proven that its civic and community relations policies are pure corporate B.S.
1 ▲ 0 ▼ Reply Promote Actions     
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